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RESUMEN

El Reality de competencia peruano Esto es Guerra en los dltimos afios alcanzé un rating
que se extendié de las pantallas a redes sociales, eventos nocturnos, tiendas de ropa,
periddicos y marchas contra la television basura. A partir de ello nace esta investigacion,

para analizar el contenido del programa y demostrar los elementos que posee.

Sélo a través del andlisis de las premisas de produccién semiética se puede encontrar los

elementos que construyen un discurso atractivo para el receptor peruano.
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ABSTRACT

The Reality of Peruvian Competition This is War in recent years reached a rating that
ranged from screens to social networks, nightly events, clothing stores, newspapers and
marches against junk TV. From this arises this research, to analyze the content of the

program and to demonstrate the elements that it possesses.

Only through the analysis of the premises of semiotic production can we find the elements
that construct an attractive speech for the Peruvian recipient.
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