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RESUMEN

La Responsabilidad Social Empresarial y su relacion con la imagen corporativa tiene grandes
impactos en todos los niveles por tal motivo distintas empresas incluso pequefias empresas estan
adoptando estas politicas que a largo plazo contribuyen en beneficio del entorno con la cual la
empresa interactda, ya no ven esta disciplina s6lo como actos caritativos si no van mas all,
implementan una filosofia con sélidas bases dentro de la organizacion donde cada colaborador es
participe del bien comun. Por tal motivo este trabajo tiene como finalidad determinar la relacion
que existe entre la Responsabilidad Social Empresarial y la Imagen Corporativa en la empresa
Compartamos Financiera, Collique. La metodologia utilizada en este trabajo es aplicada, con nivel
de correlacion, con un enfoque cuantitativo, dimension transversal y con un disefio no
experimental considerando que la muestra que se utilizara es de 45 clientes del programa créditos
grupales de la empresa Compartamos Financiera. Como instrumento de recoleccion de la
informacidn se utilizo el cuestionario virtual a través de Google Forms. Para la parte estadistica de
los resultados se utiliz6 el paquete estadistico SPSS. Se concluyo que existe una fuerte relacion

(0.976) entre la RSE e IC en la empresa Compartamos Financiera, sede Collique.

PALABRAS CLAVES: Responsabilidad Social Empresarial, Imagen Corporativa, Impacto en

los resultados, Socialmente Responsable
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ABSTRACT

Corporate Social Responsibility and its relationship with the corporate image has great impacts at
all levels, for this reason different companies including small companies are adopting these
policies that in the long term contribute to the benefit of the environment with which the company
interacts, they no longer see this discipline only as charitable acts if they do not go further, they
implement a philosophy with solid foundations within the organization where each collaborator is
a participant in the common good. For this reason, this work aims to determine the relationship
that exists between Corporate Social Responsibility and corporate image in the company
Compartamos Financiera, Collique. The methodology used in this work is applied, with a
correlational level, with a quantitative approach, transversal dimension and with a non-
experimental design considering that the sample that will be used is 45 clients of the group loan
program of the company Compartamos Financiera. As an instrument for collecting the
information, the virtual questionnaire was used through Google Forms. For the statistical part of
the results, the SPSS statistical package was used. It was concluded that there is a strong
relationship (0.976) between CSR and CI in the company Compartamos Financiera, Collique

headquarters.

KEY WORDS: Corporate Social Responsibility, Corporate Image, Impact on results, Socially

Responsible.
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